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THE BUSINESS OF BUSINESS CARDS

We In a world of high-tech digital platforms and supersonic hype, there is still one 
traditional piece of promotional material every entrepreneur must have:

The business card.

Humble and small, simple but mighty, the business card is here to stay. And you 
need to know how to make it work for you. Just because you can quickly design 
and order cards online, doesn’t mean the task should be taken lightly.

Entrepreneurs amass ton of business cards and yes, many get tossed into the 
recycling bin. But a clean, a well-designed business card can speak volumes 
about you – and your business. It can help you look professional and established, 
and it will fire you up to hustle and network. Plain and simple, if you card looks 
great then it is more likely to be cherished by clients. And the longer your card 
hangs around, the more chance you have of staying relevant.

If you are still wondering why you really need to put time, energy and cold hard 
cash into a killer business card, consider this –

Entrepreneurs who hand out cards they know suck tend to:

• Slump their shoulders.

• Shuffle their feet.

• Feel obligated to highlight their overwhelming sense of ‘branding shame’. 
Sooo not sexy.

In contrast, entrepreneurs who dole out cards they love tend to:

• Stand tall.

• Radiate confidence and pride.

• Spend time talking about their awesome business and not why they have a 
cheap and crappy card. Sexy!

Which entrepreneur do you think is more likely to attract new clients and business?

Believe it or not, with just a little piece of paper, you are either attracting business 
or pushing it away. There are subconscious thoughts that enter a client’s 
judgmental brain when they look at your business card. Without even being aware 
of it, they are either thinking ‘yeah, I like the look of this company’ or ‘ugg, I’m not 
really digging this’. More importantly, the energy you bring forward when handing 
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over your card can dramatically affect your business. You have a much better 
chance of emitting positive vibes if you are excited to share your card with others. 
Branding shame – that horrible, heavy embarrassment you feel when your visual 
identity is not up to par – is going to keep you playing small and feeling stuck. Rid 
yourself of that crappy feeling by spending time and energy on developing a kick–
ass brand with rock star cards to match.

And while a little ol’ business card may not necessarily make or break a deal, as 
part of an overall branding package, it can be your first step in feeling great about 
your entrepreneurial dream. 

Here are some ways to ensure your business card makes it into your client’s 
coveted Rolodex.
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SIZE MATTERS

A standard business card is 3.5” wide x 2” high. Traditionally business cards are 
horizontal, but they can also be vertical. There are purists out there who will tell 
you never to go vertical – especially since they end up sitting at a 90˚angle in a 
standard folder pocket. But I completely disagree. Some logos and layouts will 
work best on vertical business card. So don’t be afraid to choose this option it 
makes sense with your layout.

Although you may be tempted to ditch the standard size and go for something 
original – a square, or even a circle, I encourage you to ask WHY you want to do 
that. Just to be ‘different’ or ‘creative’? That isn’t a good enough reason. There are 
other ways to make your card stand out from the pack. Odd sizes can be awkward 
to file in your wallet or business card holder, and appear gimmicky. They can also 
be hugely more expensive to produce (see TIP #7 Print Finishes).

Square business cards, which are popular these days, can easily get lost in 
the shuffle. They are physically small and while unusual, they have a recessive 
presence. Reserve these quirky, cutesy kind of cards to accompany product 
packaging (think Etsy shop). 

Instead of trying to be all wacky with the shape of your card, put your efforts 
into where it counts – strong graphics, fonts and colours. Communicate the 
awesomeness of your company with the tried and true tips that follow in the 
chapters that follow.

SUPERTIP
If you do want to do something slightly different, while still practical and 
professional looking, try business cards that are a unique size of 3.3” x 2.16” 
which are available at moo.com.
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LOGO LOGIC

Your card will need to feature your company logo or wordmark (a logo created 
from typography only). And that logo better be crisp, clean and sans Photoshop 
shenanigans.

It is time to lose the faux 3D effects, the drop shadows, the gradients, the sparkle 
bling stars and light beams. You gotta keep fonts and graphics as clean as possible, 
despite the urge to add all the extra fixin’s. Simple is the way to go. This is especially 
true with a business card because it is so physically small in size. Think of famous, 
classic logos such as Apple, Nike and Chanel, and take your inspiration from there.

In addition, make sure your logo is your focal point on your business card. It is 
the visual icon for your company and it needs to be front row center. It does not, 
however, have to literally be centered. And it also doesn’t have to be huge. It is 
more important that the logo has ample white space surrounding it (often called 
clear space), and that it is the most memorable graphic the eye sees when quickly 
scanning your card.

One tried and true layout formula for a 2-sided business card is to have just your 
logo on one side of the card, and then all other information on the back. This 
allows your logo to really breathe and get the attention it deserves.

SUPERTIP
To ensure the legibility of your logo, shrink it down so it fits in a 1” size box. 
Print it out on your mediocre home printer. Now – can you read every single 
character? Every letter? If YES, then great, your logo is officially legible. 
Rejoice! If NO, then back to the drawing board for modifications.
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THE RIGHT TYPE

FONTS
It is sooooo fun to play with fonts and there are thousands of really amazing ones 
out there, but I’m putting you on strict typography diet. You only need a maximum 
of two great fonts to effectively design all of the text and information on your 
card. In fact, stick to two fonts for all of your branding and marketing materials. 
Remember, with every font you also have bold and italic options for adding 
emphasis, so you are not as limited as you might think. 

When choosing your two fonts, always select typefaces that are in contrast with 
one another. For example, mix a sans serif font (ie: Gills Sans or Proxima) with a 
serif font (ie: Garamond or Lora). Or use a sans serif with a script font (ie: Monterey 
or Edwardian Script). This is a tried and true formula and will enable you to keep 
your designs engaging without being busy or overwhelming.

You can even use one single font if that font has a large ‘family’ – meaning, the font 
comes in a wide variety of weights and styles such as condensed or extended. A 
large font family gives you visual variety but with an overall consistent look.

TYPE SIZE
When it comes to choosing the size of your font sizes, folks tend to go either too 
big or too small. Both can make your card look amateur.

If your fonts are too big, your card can end up looking heavy–handed and clumsy.

If your fonts are too small, then the text will be tricky to read. You may have lots 
of lovely white space, but people will be annoyed. Tiny type does not make your 
card look ‘cool’, it just makes you look thoughtless. Be aware that not everyone 
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can read 5pt type. Why flirt with the possibility that your text will require a 
magnifying glass to read it properly?

Deciding on exactly how big or small your type needs to be will depend on the 
specific fonts chosen. The more ‘fancy’ the font, the larger it will have to be to 
ensure legibility. Likely you will be in the ballpark of between 7 – 11pts for most 
fonts. Uber clean fonts like Helvetica can go down to 6pt if need be. When you 
print a proof of your card (see Supertip at the very end of this book), be sure to 
show it to at least five friends of various ages and ensure everyone across the 
board can easily read the text.

SUPERTIP
My favourite classic fonts that never go out of style are Trade Gothic, Gotham, 
Proxima (the font used for this ebook), Helvetica Neue, Baskerville and Bodoni. 
If you choose to use Comic Sans you will be fined $1,000,000 by the Official 
Design Police. Kidding! Kinda. Seriously, don’t do it.
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INFO STRUCTURE

With every piece of branding material, including your simple business card, you 
want to be sensitive to the visual ranking of your information. Make sure that your 
most important information is given the most prominence. That doesn’t necessarily 
mean make it the largest – although that can be the case – you simply need 
to ensure the right things are the right size. For example, your phone number 
shouldn’t be bigger than your website address. And I hate to break it to you, 
but your name is not the most important piece of information on the card (ouch). 
Unless your personal name is also the name of the company, then you need to 
purge yourself of the desire to make it 36pt. You don’t have to scream your name 
from the mountain tops – just keep it clear and legible. Bolding your name is an 
easy way to give it a bit of oomph without being all Kanye about it.

To take your card to the professional level, consider structuring your information in 
the order seen here. From visually MOST important to LEAST:

 
Often the first thing people ask when you chat business is ‘Do you have a 
website?’, so make sure it is easy to spot your URL on the card. I like to separate 
it out from the bulk of the contact information for this reason. I deliberately – and 
generously – give it a nice piece of business card real estate. Make it super simple 
for people to find you online. That will score you a marketing gold star.

SUPERTIP
Do not crowd your card with excessive text. Keep only essential information on 
your card. This is a business card, not a mini website or sell sheet.

This is a hierarchy of 
your information’s visual 
importance only. You 
don’t have to literally 
stack your information in 
this order.
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TRUE COLOURS

The process of choosing colours for your card, just like with fonts, will be so much 
easier if you work with two main choices only. Your entire brand should use those 
same two colours in order to be effective and professional. This is not including 
a grey or black for text, or any photographic imagery. Sometimes I add in a third 
accent colour – or even a fourth – but that is my maximum. You want people to 
clearly connect your brand with specific, memorable colours. Be conscious of 
committing to a colour palette and sticking with it. Be decisive and consistent. You 
can, however, get creative with which colours you choose.

 
For example, just because navy blue is a popular choice in the financial services 
industry, doesn’t make it mandatory that you stick with that kind of predictable 
hue. There is always an opportunity to set yourself apart by doing exactly the 
opposite of what your competition is doing. The trick is to be strategic with your 
colour palette, and it still needs to make sense (army green will never sell fresh 
fruit baskets, just sayin’ ). And again, be really consistent in your execution.

While I encourage you to get creative with colour to help craft your unique brand 
story, a business card is not the place to barf a rainbow. I often see people throw 
in a random bright colour into their design just to ‘liven things up’. This will, in fact, 
do nothing to further advance your brand. Yes, you may get bored of using the 
same colours over and over – and over – again. But that is actually a good thing. 
It means you are being consistent and thoughtful. And while you may be tired of 
seeing your colours 24/7, your clients will be developing a deeper connection to 
your brand through the visual repetition of your palette. They won’t be bored, but 
instead they will see your company as truly authentic, stable, and polished.

SUPERTIP
Use a dark grey (ie: 80% black) for text instead of a pure traditional black. It will 
still be highly legible, but it will look much more modern and sophisticated. It 
also works well with any colour palette.
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STOCK OPTIONS

Paper stock is often the most overlooked design consideration. Ambitious 
designers get so caught up in splashy colours and fancy fonts that they often 
forget about the physical substrate of the card.

Real estate agents have long understood the value of the right paper choice.

When agents are selling a luxe, high pricetag property, they print their sell sheets 
on extra thick, expensive paper. They know that when clients are carrying that 
paper around at an open house, it is helping to create an emotional connection 
between the client and property. The sell sheet, while just some text printed on 
paper, is a representation of what is for sale. And it better look and feel good.

Similarly, your business card is a representation of your company, and you want it 
to feel substantial and special. Remember, you only get one chance to make a first 
impression, so if your business card is the first thing people get to see and touch, 
then you gotta make it count.

The world of paper weights can be confusing, so to simplify things here are some 
common weights of cover stock. You don’t need to memorize these figures and 
numbers, just come back here as a reference. The higher the number, the heavier 
the stock. Make sure your cardstock is rigid and not easily folded so that it stands 
the test of time when your card is crammed into someone’s wallet or purse (I’m 
thinking of you, George Costanza)!

Common weights for cover stocks include: 65#, 80#, 100#, 120#, 10pt and 12pt.

Ideally, you want to have a physical paper sample before going to print. This way 
you can feel the paper to see if you like it. Qualities like texture and gloss can’t 
be judged from a picture online. Most printers will be happy to provide paper 
samples for free, so go ahead and ask for multiple options. And ask your printer 
for recommendations of paper that will work with your specific design. Don’t make 
the mistake of guessing what paper to use because you just might end up with 
500 really small, rectangular coasters – oops!

SUPERTIP
Go for a 1-colour business card on really nice, heavy stock (like 160#) rather 
than an ornate, 4-colour card printed on cheap, flimsy stock. It will look fab.



CREATE BUSINESS CARDS THAT FIRE YOU UP |  © 2017 ALANA RUOSO | PLEASE DO NOT DISTRIBUTE 10

FANCY THAT

If you insist on getting all fancy pants – ya, I know you want to – then this section 
is for you. Here is a basic rundown on the most common print techniques that can 
add some flare to your business card. By no means is it necessary to commit to 
any of these options in order to make your card awesome, so no pressure here. 
The more luxe your brand, however, the more seriously you may want to consider 
one of these techniques. Here are some of the best options to add elegance, 
glamour and that coveted ‘ooooh, nice card!’ reaction from prospective clients.

UV GLOSS
A UV gloss (or varnish) sounds super high–tech and Star–Trekky, but it is simply 
an ultraviolet cured coating applied to your design in to create glossy, reflective 
areas. It doesn’t add colour, but it does add saturation and shine, and a smooth 
texture that feels really cool to the touch. It can look amazeballs applied to a logo, 
or one specific area of your card that you want to visually emphasize. This is called 
a ‘spot gloss’. For example, if you are a photographer and you have an image of a 
camera on your card, then you can add a spot UV gloss to the lens to make it pop. 

EMBOSSING
These days, the old–fashioned print technique of embossing is hot hot hot. 
Hawt! The popularity of all things retro and vintage is creating a demand for this 
print technique and it garners a lot of love. Embossing creates a physical, raised 
impression of the cardstock and a joyful tactile experience. 

And like a UV gloss, embossing is usually most effective when applied to only a 
select area of your card. Ideally the cardstock should be really thick so that the 
embossing holds well and is obvious to the touch.

A ‘blind emboss’ creates also creates a raised impression of the paper, but without 
the use of colour. The effect is subtle and elegant. It won’t be as visually obvious, 
but it adds dreamy dimension and depth. Through light and shadow, a blind 
emboss can transform a simple, minimalist card into a sophisticated piece of art. 

‘Debossing’ is the same as embossing except that instead of a raised impression, 
you have a depressed impression. The choice is yours and both are glorious.
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FOIL STAMPING 
If you wanna go for the gold and sparkle like a champion, then foil stamping is 
your best option. Foil stamping adds shiny, metallic material to your card via a 
heat transfer process. You can choose from a wide range of glitzy colours – not 
just gold – and it works best applied to a solid, substantial area of your design. If 
you are going to suck it up and pay for foil, then make it really visible. A metallic 
foil can look truly spectacular on a dark coloured card, such as black or navy blue. 
Take note that if you apply foil to your type, then you need to increase your font 
size by at least 1pt. Foil can make type difficult to read because it reflects light, so 
be a design superstar and make sure your type isn’t tiny and cramped. You also 
need a printer who really knows what he/she is doing and has experience in this 
specific printing process.

DIE CUTS
If you feel the burning desire to have a card with scalloped edges or in the shape 
of a unicorn, then you will need to have your printer create a custom die. A 
special steel cutting die is made into a specific shape, and applied to your card 
in the printing process. It is definitely a viable and striking way to make your card 
noticeably unique, but be prepared to pay for this level of individuality.

I know by this point you are jonesing to ask about rounded corners, which falls 
into this category. It must be said that round corners just for the doing something 
‘cool’ doesn’t make much sense. Though most printers have pre-made dies for 
rounded corner cards, choosing this option will indeed up your costs (ahem, let’s 
go back to TIP #1) and the return on the investment can be questionable. If you 
have rounded rectangles on your website and/or they are part of the graphic 
library in your branding, then it can be a great design choice. Be sure to consider 
your overall design strategy and decide if it is truly necessary. The rounded corner 
look was all the rage in the early 2000s, and while it may be coming back into 
style, proceed with caution.

SUPERTIP
Choose one fancy print technique only. Make it really pop by applying it to a 
graphic on your card that is large and obvious. This will add maximum style.
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THE FINISH LINE

And finally, we make it to the last major design decision – print finishes. After you 
have created a dazzling design, you still need to decide how shiny or matte you 
want your card to be. To achieve your desired sheen, a thin layer of varnish is 
added in the printing process. There are 4 main options to choose from:

GLOSSY
If you want your card to have that fresh, shoe–shine kind of twinkle, pick a glossy 
finish. It is the cheap and cheerful option, and usually the default finish offered 
by mainstream printers. Interestingly, contrary to popular opinion, a gloss finish is 
usually the cheapest option to print.

In the shamelessly opinionated design world, a gloss finish is considered an 
absolute no-no. It can devalue your card – partly because it is so mainstream and 
cheap to print – and it makes text harder to read. The highly reflective quality of 
this finish bounces light around, distorting fonts and graphics. It can, however, 
be a great choice if you have photographic imagery on your card. The gloss can 
add saturation to the imagery and, like a printed photograph, appear rich and 
lush. This is not always true as it depends on your imagery, so be sure to ask your 
printer for their expertise on this finish.

SATIN
Satin finished cards have a unique, subtle sheen that is silky and smooth to the 
touch. Out of all of the finishes listed here, the satin lamination usually garners the 
most positive attention. People love to touch a satin card and play with it – which 
is a good thing. That means the card will likely stick around in someone’s wallet 
for a while, increasing brand awareness.

A satin gloss can vary from a true matte to a slight gloss, depending on the printer, 
so ideally you want to see tangible samples. But a satin finish will always have a 
gorgeous, luxe feel that looks expensive and sophisticated.

MATTE
Want  a card that is 100% sans shine? Then matte is your best bet. A matte card 
still has a varnish applied, but it will not have any gloss. The matte coating adds 
depth to your colours and makes everything look rich and saturated, without any 
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reflective qualities. This makes text and imagery easy to read while giving the 
card an upscale, elegant appearance. Many graphic designers are ‘team matte’ 
because they love the way the card feels substantial and rigid, without having to 
be distracted by any obvious shine.

DULL
You can also choose a dull finish (also called a neutral finish) which has a bit more 
shine than matte, but is still not at all glossy. It is a really subtle option and is more 
about adding thickness to the card than luster or pizazz.

SUPERTIP
Satin finish is my personal favorite. Like eggshell paint on walls, it is not too 
shiny, not too dull. It is juuuuust right.
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MAY THE CARDS BE WITH YOU

Once you have your shiny new cards there is still one thing left to do – carry them 
with you at all times. Seems pretty obvious, I know. But so many times I go to a 
networking event and when I ask for someone’s card they say, ‘shoot, I don’t have 
any on me.’ Cue awkward moment – for both parties. Keep things professional 
by having your cards at your fingertips. You just never know when a golden 
connection is going to happen and you want to hand out your awesome card.

One of the key places to keep your business cards is in your car. When you are 
out and about, and you suddenly need a card, this can feel like genius planning. 
And if you carry a purse, then put at least 5 business cards in every single bag you 
own. Yes, even in that gold sparkly clutch that you only carry at weddings.

Don’t underestimate the power of leaving someone with a tangible reminder of 
who you are and what you do. I believe we still live in a world where both physical 
connection and objects are valued. Make the most of opportunity that comes your 
way by showing up with a high–quality card that says ‘I’m here, I’m awesome, and 
I’m a business owner’. Boom. Mike drop.

THE ULTIMATE SUPERTIP
Before sending your business card to print, be sure to print and examine a 
hard copy – on actual paper or cardstock. You will be amazed at how different 
your card looks printed on paper vs. on screen. You can avoid costly printing 
boo–boos just by doing this one extra step at the end of your design process.

Alana Ruoso is a certified Career & Success Coach for those 
who deep down know that they can do better but keep falling 
short of where they want to go. Radiating humour and honesty, 
Alana shows clients how to ditch struggle, own their value and move 
their career (and life) from vanilla success to spectacular triumph.

Looking for a crash course in how to grow your brand? Check out 
BRILLIANT BRANDS: 6 SECRETS TO BUILDING & DESIGNING A 
POWERFUL BRAND. 

www.alanaruoso.com
http://www.alanaruoso.com/brilliantbrands

